Guided Reading | Advertisement

Following is an excerpt from another guided reading (for the full guided reading and more on
advertisements, see Chapter 9, “Public Genres”). The annotations in the margin to the left of the
advertisement for Evian water analyze the rhetorical situation and the rhetorical choices the composers
made. The annotations to the right of the ad analyze some typical conventions of advertisements, the genre
the composers chose in response to their specific rhetorical situation.

Left: rhetorical situation & choices. In the analysis of the rhetorical situation and choices, the
first thing you’ll notice is a discussion of the ad creators’ purpose. In this case, the composers’ intention is to
persuade the viewer to purchase Evian. Directly below that is a discussion of audience. You will see that the
audience is not everyone. Instead, the audience is specific, such as “people looking for health benefits.” After
examining these aspects of the rhetorical situation, the guided reading then presents an analysis of the
choices the creators made to appeal to their audience. For the Evian ad you will notice that pathos is the
central appeal (see Chapter 9). Noticing this will help you understand how an advertisement might be
motivating you to take action. Finally, the annotations note the composers’ choice of modes and media. The
Evian ad offers an example of the power of a prominent visual with just a bit of text.

Right: genre conventions. In the guided reading for the Evian ad, we examine the ad’s conventions.
While we might not note all the elements, we do describe the key ones associated with an advertisement
(such as it being an argument, having a headline, and having particular ad copy). The next topics are the
style and design of the genre, and finally how sources are used (for full annotations, see Chapter 9).
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